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ž Northville Industries , a subsidiary of NIC Holding Corp., 
is Long Island’s largest independent petroleum supp lier and
storage/distribution company.  Northville’s termina ls store
and distribute refined products both for Northville  and for
other companies.  Its marketing business sells heat ing oil,
gasoline, diesel fuel and jet fuel.  

ž Northville is committed to alternative fuels. It offers E85
gasoline (15% gasoline, 85% ethanol) to gas station s in the
New York Metropolitan Area to fuel Flex Fuel Vehicl es (FFV’s).

ž Northville is also committed to helping local companies 
minimize their cost of fuel and offers fixed price  contracts 
for gasoline and diesel.

ž Northville has succeeded as a 3rd generation family 
business by placing a high priority on customer ser vice, 
state of the art information technology and entrepr eneurial 
responses to changes in the petroleum industry.

ž Northville  serves the Long Island economy and 
welcomes an opportunity to serve you.  

Northville Industries
25 Melville Park Road
P.O. Box 2937
Melville, New York 11747-0398
Phone: (631) 293-4700
Fax: (631) 293-4780



Local 338 RWDSU/UFCW
WE ARE LONG ISLAND
Local 338 RWDSU/UFCW is a proud member of the Long Island community,
representing thousands of workers in the retail and healthcare industries.

We represent the people who makeup our Long Island community, the men 
and women who work in our local supermarkets and drugstores, dispense 

lifesaving medications at our pharmacies, and care for 
our elderly loved ones.

With an 83­year history of helping industry grow in our 
communities, Local 338 is Long Island.

JOHN R. DURSO
President
516­294­1338 www.local338.org
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With a gross metropolitan product exceeding $137 
billion, Long Island has the 17th largest metropolitan
area economy in the nation.  The region's economic 
output also exceeds that of many countries.  In large 
part, the reason for Long Island's remarkable record of
economic growth over the last fifty years has been its 
exceptional workforce.  Somewhat more highly educated,
more productive, and younger than in many competing
regions around the country, the Island's workforce has 
attracted, and still attracts, businesses of all kinds.

Long Island suffered an economic body blow in the late
1980s and early 1990s when defense downsizing cost
the region about 100,000 jobs, as well as its major 
manufacturing industry.  Many places never recover from
an economic reversal of that magnitude.  Long Island,
however, recovered so quickly and so convincingly that its
reversal of fortune came to be known among economists
as the ªLong Island Miracle.º  The region's economy 
became more diversified, more focused on smaller 
businesses, and consequently, even stronger and more 
resilient than it had ever been.

Like most prosperous regions of the country, Long Island
is dealing with economic challenges brought on by the
national recession.  Unemployment has risen, though 
not nearly as much as it has in neighboring regions.   
The diversity of Long Island's economy and its distinctly
small business character has protected it somewhat from
the harsher elements of the economic climate. The focus
of economic development remains on the workforce:  
ensuring that Long Island continues to have the younger,

creative talent for which the region is known.  That focus
has led to much more attention to issues such as 
affordable housing, downtown redevelopment, improved
educational systems, and enhanced quality of life projects.  
Historically, Long Island has demonstrated a unique 
ability to adapt to changing economic circumstances.  
The region is dealing with the changes it is encountering
in its usual no-nonsense manner, in which all age groups
and all ethnic groups in the community grapple with 
their new realities and find a lasting solution.

As Long Islanders work together to improve the region's
economy, it is important that they have timely, factual 
information about recent and projected economic trends.
The LIA's Annual Business Fact Book, prepared by LIA
Chief Economist, Dr. Pearl M. Kamer, provides that 
information.  This book contains detailed statistics 
concerning Long Island's economic output, demography,
labor force, consumer sector and real estate markets.  
It also presents detailed fiscal data for local governments
on Long Island.  The industry analysis focuses on 
employment and wages in financial services, technology,
health and educational services and the leisure and 
hospitality sector.  The Fact Book has become an 
indispensable tool for Long Island leaders in both the 
private and public sectors.  We wish to thank our 
sponsors for the generous financial support that made
this publication possible.

Matthew T. Crosson, President
Long Island Association, Inc.

A NOTE TO READERS 
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T H E  U . S .  E C O N O M Y  A T  A  G L A N C E

Indicator 2007 2008 1Q 2009 2Q 2009(p)
Gross Domestic Product (GDP) 2.1 0.4 -6.4 -1.0
Personal Consumption Spending 2.6 -0.2 0.6 -1.2
Private Fixed Investment -2.1 -5.1 -39.0 -13.5
Nonresidential 6.2 1.6 -39.2 -8.9
Residential -18.5 -22.9 -38.2 -29.3

Government Spending 1.7 3.1 -2.6 5.6
Federal Government 1.3 7.7 -4.3 10.9
Defense 2.2 7.8 -5.1 13.3
Non-Defense -0.6 7.3 -2.5 6.0

State & Local Government 2.0 0.5 -1.5 2.4
U.S. Exports 8.7 5.4 -29.9 -7.0
U.S. Imports 2.0 -3.2 -36.4 -15.1
*From preceding period; (p) preliminary;  Source:  U.S. Bureau of Economic Analysis: www.bea.gov

� Gross Domest ic Product
Preliminary figures indicate that the nation's GDP declined by only 1.0% 
in the second quarter of 2009, following a plunge of 6.4% in the first quarter.
Declines in private fixed investment were partly offset by a steep increase in
federal government spending during the second quarter.   The federal economic
stimulus package is credited with mitigating the effects of the recession, which
has been the steepest downturn since World War II.   GDP growth is projected
to resume in the second half of 2009.  

Year
Total
GDP

Personal 
Consumption 
Expenditures

Non-Residential
Investment

Residential 
Investment

Government
Spending

Net 
Exports

Net 
Imports

1998 4.4 5.2 12.0 7.7 2.1 2.3 11.7
1999 4.8 5.5 10.4 6.3 3.6 4.4 11.5
2000 4.1 5.1 9.8 1.0 2.0 8.6 13.0
2001 1.1 2.7 -2.8 0.6 3.8 -5.6 -2.8
2002 1.8 2.7 -7.9 5.2 4.7 -2.0 3.4
2003 2.5 2.8 0.9 8.2 2.2 1.6 4.4
2004 3.6 3.5 6.0 9.8 1.4 9.5 11.0
2005 3.1 3.4 6.7 6.2 0.3 6.7 6.1
2006 2.7 2.9 7.9 -7.3 1.4 9.0 6.1
2007 2.1 2.6 6.2 -18.5 1.7 8.7 2.0
2008 0.4 -0.2 1.6 -22.9 3.1 5.4 -3.2

*From preceding period; (p) preliminary;  Source:  U.S. Bureau of Economic Analysis: www.bea.gov
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U.S. CONSUMER PRICE INDEXES, BY COMPONENT*
All Items Less 

June All Items % Change** Food & Energy % Change** Food & Beverages % Change**
2000 172.4 +3.7 181.0 +2.5 167.9 +3.3
2001 178.0 +3.2 185.9 +2.7 173.4 +1.7
2002 179.9 +1.1 190.1 +2.3 176.4 +2.2
2003 183.7 +2.1 193.0 +1.5 180.2 +3.7
2004 189.7 +3.3 196.6 +1.9 186.8 +2.2
2005 194.5 +2.5 200.6 +2.0 190.9 +2.2
2006 202.9 +4.3 205.9 +2.6 195.1 +4.0
2007 208.4 +2.7 210.5 +2.2 202.9 +3.9
2008 218.8 +5.0 215.6 +2.4 213.4 +5.2
2009 (p) 215.7 -1.4 219.3 +1.7 218.0 +2.2
*For all urban consumers, not seasonally adjusted;  **Change from prior year; (p) Preliminary
Source:  U.S. Bureau of Labor Statistics; www.bls.gov

L I A  A N N U A L  B U S I N E S S  FA C T  B O O K  `09-10

June Total Jobs Net Change* Private-Sector Jobs Net Change*
2000 131,839 2,988 110,952 2,373
2001 132,047 208 110,910 -42
2002 130,373 -1,674 108,824 -2,086
2003 129,839 -534 108,233 -591
2004 131,442 1,603 109,841 1,608
2005 133,624 2,182 111,824 1,983
2006 135,956 2,332 114,007 2,183
2007 137,645 1,689 115,400 1,393
2008 137,356 -289 114,834 -566
2009 (p) 131,692 -5,664 109,138 -5,696
*Change from prior year; (p) preliminary; Source:  U.S. Bureau of Labor Statistics; www.bls.gov

�
The nation lost an estimated 6.7 million payroll jobs between December 2007,
the start of the current recession, and July 2009.  In addition, the 2.4 million
jobs needed to absorb new workers during this period were never created.  This
means that the U.S. economy was 9.1 million jobs in the hole as of July 2009.
The nation's unemployment rate could approach 11% in 2010 before the job
market bottoms out.  Any employment rebound is likely to be muted because 
of the ongoing weakness in consumer spending. For the first time in recent
memory, there has been a year-to-year decline in consumer inflation.   
U.S. consumer prices declined by 1.4% between June 2008 and June 2009 
in part due to a steep plunge in gasoline and other energy prices.  



L I A  A N N U A L  B U S I N E S S  FA C T  B O O K  `09-10

6

U.S. CONSUMER PRICE INDEXES, BY COMPONENT*

June Housing % Change** Transportation % Change** Medical Care % Change**
2000 169.6 +3.4 155.7 +8.6 260.5 +4.1
2001 177.3 +4.5 158.3 +1.7 272.5 +4.6
2002 180.7 +1.9 153.4 -3.1 284.7 +4.5
2003 185.3 +2.5 156.8 +2.2 296.3 +4.1
2004 190.3 +2.7 165.7 +5.7 310.0 +4.6
2005 195.5 +2.7 171.8 +3.7 322.9 +4.2
2006 203.7 +4.2 187.3 +9.0 336.0 +4.1
2007 210.6 +3.4 189.1 +0.1 349.5 +4.0
2008 217.9 +3.5 211.8 +12.0 363.6 +4.0
2009 (p) 218.1 +0.1 183.7 -13.3 375.1 +3.2
*For all urban consumers, not seasonally adjusted;  **Change from prior year; (p) Preliminary
Source:  U.S. Bureau of Labor Statistics; www.bls.gov

Country/Zone 2007 2008 2009 2010 (p)
United States 2.0 1.1 -2.6 0.8
Euro Zone 2.7 0.8 -4.8 -0.3
Germany 2.5 1.3 -6.2 -0.6
France 2.3 0.3 -3.0 0.4
Italy 1.6 -1.0 -5.1 -0.1
Spain 3.7 1.2 -4.0 -0.8

Japan 2.3 -0.7 -6.0 1.7
United Kingdom 2.6 0.7 -4.2 0.2
Canada 2.5 0.4 -2.3 1.6
Central/Eastern Europe 5.4 3.0 -5.0 1.0
Russia 8.1 5.6 -6.5 1.5
China 13.0 9.0 7.5 8.5
India 9.4 7.3 5.4 6.5
Mexico 3.3 1.3 -7.3 3.0
Brazil 5.7 5.1 -1.3 2.5
World 5.1 3.1 -1.4 2.5

(p) Projected; Source:  International Monetary Fund, July 2009; www.imf.org

� The Global  Economy 
The International Monetary Fund projects that the global economy will
decline by 1.4% in 2009 and grow by 2.5% in 2010.   The fastest
growth is expected to occur in China and India.  Increased exports to
rapidly growing Asian and Latin American countries could support a
U.S. economic rebound.  The Euro Zone, a major export customer, is 
expected to lag behind the U.S. in recovering from the recession.  
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� Gross State Product
New York State ranked third behind California and Texas in
terms of its 2008 gross state product.  New York's per capita
GSP, $49,499, was 31% above comparable U.S. per capita
GDP.  Finance, insurance, real estate, professional and technical
services accounted for more than 40% of New York's gross
state product in 2008.  These industries were particularly hard
hit by the current recession.

Gross % 
State Product % Of Increase,

State Rank ($ Millions)* U.S. GDP 2007-08

California 1 $1,846,757 13.0 +1.9
Texas 2 1,223,511 8.6 +7.1
New York 3 1,144,481 8.1 +3.8
Florida 4 744,120 5.3 +1.3
Illinois 5 633,697 4.5 +4.0
Pennsylvania 6 553,301 3.9 +4.2
New Jersey 7 474,936 3.4 +2.0
Ohio 8 471,508 3.3 +1.1
North Carolina 9 400,192 2.8 +0.2
Georgia 10 397,756 2.8 +0.3
U.S. Total 14,165,565 +3.1
*In current dollars; Source:  U.S. Bureau of 
Economic Analysis; www.bea.gov

Per Capita % Of 
Gross Per Capita 

State Rank State Product* U.S. GDP

Delaware 1 $56,401 149
Connecticut 2 50,758 134
New York 3 49,499 131
Massachusetts 4 48,088 127
New Jersey 5 44,957 119
Alaska 6 43,640 115
California 7 42,064 111
Virginia 8 41,769 110
Minnesota 9 41,573 110
Colorado 10 41,102 108
United States 37,899 100
*In chained 2000 dollars; Source:  U.S. Bureau of 
Economic Analysis; www.bea.gov

NEW YORK STATE'S GROSS PRODUCT, 
BY INDUSTRY OF ORIGIN, 2008

Amount % 
Industry Of Origin ($ Millions)* Distribution

Agriculture, Forestry, Fishing $2,717 0.2
Mining 1,110 0.1
Utilities 20,914 1.8
Construction 34,088 3.0
Durable Goods Manufacturing 30,349 2.7
Non-Durable Goods Manufacturing 38,787 3.4
Wholesale Trade 53,199 4.6
Retail Trade 57,345 5.0
Transportation & Warehousing 19,490 1.7
Information 80,138 7.0
Finance & Insurance 187,234 16.4
Real Estate; Rental & Leasing 176,021 15.4
Professional & Technical Services 103,122 9.0
Management of Companies 30,163 2.6
Administrative & Waste 
Management Services 29,251 2.6

Educational Services 17,401 1.5
Health Care & Social Assistance 82,580 7.2
Arts, Entertainment & Recreation 12,664 1.1
Accommodation & Food Services 26,923 2.4
Other Services 23,497 2.1
Government 117,487 10.2
Total New York State GDP 1,144,481 100.0

*In current dollars; Source:  U.S. Bureau of 
Economic Analysis;  www.bea.gov
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Per Capita % of % Increase,
State Rank Income ($)* U.S. Average 2006-07
Connecticut 1 56,248 142 +2.3
New Jersey 2 50,919 128 +2.8
Massachusetts 3 50,735 128 +3.6
Wyoming 4 49,719 125 +5.7
Maryland 5 48,091 121 +3.5
New York 6 48,076 121 +3.7
Alaska 7 43,321 109 +8.2
Virginia 8 42,876 108 +2.8
New Hampshire 9 42,830 108 +2.9
Minnesota 10 42,772 108 +4.1

(p) Preliminary; *In current dollars; Source:  U.S. Bureau of Economic Analysis; www.bea.gov

� Personal  Income 
New York had the sixth highest per capita
personal income of any state in 2008. Its
per capita personal income was surpassed
only by that of Connecticut, New Jersey,
Massachusetts, Wyoming and Maryland.  

NEW YORK STATE'S PRINCIPAL 
EXPORT CUSTOMERS, 2008

Dollar Value % Change 
Country Rank ($ Millions) 2007-08

Canada 1 $14,504 -3.6
Switzerland 2 7,932 35.3
Israel 3 5,724 17.8
United Kingdom 4 5,503 -8.5
Hong Kong 5 3,698 8.6
Japan 6 3,183 4.4
Belgium 7 3,124 20.4
Germany 8 3,081 12.9
China 9 2,820 12.6
France 10 2,555 54.6

Source:  U.S. Census Bureau; www.census.gov

Year Dollar Value % Of U.S. Exports % Change*
2005 51,841 5.7 +13.6
2006 59,132 5.7 +14.1
2007 71,116 6.1 +20.3
2008 79,596 6.1 +11.9

*From prior year; Source:  U.S. Census Bureau; www.census.gov

� Export  Trends 
New York State's exports have grown 
consistently during the latter part of this
decade.  In 2008, New York accounted 
for 6.1% of total U.S. exports.  Its 
principal export customers are Canada,
Switzerland, Israel, the United Kingdom
and Hong Kong.  
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Item % Change
All Items -0.6
Food 2.7
Housing 0.2

Shelter 2.2
Fuel & Utilities -12.0

Apparel 3.6
Transportation -11.0

Gasoline -34.4
Medical Care 0.5
Recreation 1.5
Education & Communication 3.6
All Other 3.1
*For all urban consumers, 1982-84=100;
Source: U.S. Bureau of Labor Statistics; 
www.bls.gov

� Consumer Inf lat ion and Budgets  
Consumer inflation in the New York Region declined by 0.6% between 
June 2008 and June 2009.  This was slightly less that the comparable 1.4%
consumer price decline nationally.   Gasoline prices in the region were down
by more than 34% and the cost of home fuel and utilities fell by 12% 
during this period.  By contrast, food prices increased by almost 3% 
and apparel and education costs each rose by almost 4%.

AVERAGE ANNUAL EXPENDITURES, BY EXPENDITURE TYPE, 
NEW YORK METROPOLITAN REGION

Expenditure Type 2006-07 2005-06 % Change
Food $7,023 $7,283 -3.6
Alcoholic Beverages 528 553 -4.5
Housing 22,295 20,065 +11.1
Apparel & Services 2,619 2,858 -8.4
Transportation 8,048 7,581 +6.2
Healthcare 2,674 2,412 +10.9
Entertainment 2,600 2,330 +11.6
Personal Care Products & Services 685 687 -0.3
Reading 118 144 -18.1
Education 1,420 1,643 -13.6
Tobacco Products 221 265 -16.6
Miscellaneous 1,006 1,064 -5.4
Cash Contributions 1,517 1,168 +29.9
Personal Insurance & Pensions 5,924 6,068 -2.3

Average Annual Expenditure 56,683 54,121 +4.7
Income Before Taxes $76,022 $74,851 +1.6
Age of Reference Person 50.7 Years 50.6 Years
Source:  U.S.  Bureau of Labor Statistics, Consumer Expenditure Survey; www.bls.gov

CONSUMER PRICE INDEX, NEW YORK-
NORTHERN NEW JERSEY-LONG ISLAND*

June Index - All Items % Change
2003 196.9 +2.8
2004 206.0 +4.6
2005 210.7 +2.3
2006 222.6 +5.6
2007 228.3 +2.6
2008 238.6 +4.5
2009 237.2 -0.6
*For all urban consumers, 1982-84=100 
Source: U.S. Bureau of Labor Statistics; www.bls.gov
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ANNUAL POPULATION ESTIMATES, NASSAU AND SUFFOLK COUNTIES

Date Nassau County Net Change* Suffolk County Net Change*
April 1, 2000** 1,334,544 1,419,369
July 1, 2001 1,342,570 8,026 1,448,806 29,437
July 1, 2002 1,349,605 7,035 1,467,889 19,083
July 1, 2003 1,353,586 3,981 1,486,256 18,367
July 1, 2004 1,356,867 3,281 1,499,406 13,150
July 1, 2005 1,355,794 -1,073 1,504,447 5,041
July 1, 2006 1,353,766 -2,028 1,508,192 3,745
July 1, 2007 1,353,061 -705 1,511,732 3,540
July 1, 2008 1,351,625 -1,436 1,512,224 492
*From Prior Year; **Reflects data from the 2000 decennial census; 
Source: U.S. Census Bureau, www.census.gov

� Economic Output
Nassau-Suffolk's Gross Metropolitan 
Product, a measure of its output of goods
and services, is currently estimated at more
than $137.6 billion. This is equivalent to 
two-thirds of the aggregate GMP of 
New York's upstate metropolitan areas.  

Gross Metropolitan 
Metropolitan Area Product  ($ Billions)
New York-Northern NJ-Long Island $1,215,493
Nassau-Suffolk, NY 137,611

Upstate New York Metropolitan Areas 208,060
Albany-Schenectady-Troy 38,745
Binghamton 7,416
Buffalo-Niagara Falls 43,728
Elmira 2,783
Glens Falls 3,761
Ithaca 3,705
Kingston 4,754
Poughkeepsie-Newburgh-Middletown 20,964
Rochester 46,853
Syracuse 26,645
Utica-Rome 8,706

Source:  U.S. Conference of Mayors, ªU.S. Metro Economies,º 
June 2009; www.usmayors.org

� Demography
Nassau County gained an estimated 17,081 persons and Suffolk County added 92,855 persons 
between April 1, 2000 and July 1, 2008, according to the U.S. Census Bureau.  However, the 
number of persons between ages 25 and 44 declined by more than 84,000 in Nassau County 
and by almost 62,000 in Suffolk County during this period.  There was a concomitant decline 
in persons under age ten.  Preliminary Cornell University population projections suggest that 
Nassau's population could continue to decline through 2035 but that Suffolk's population is 
likely to grow during this period.
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Age Group Nassau 2000* Nassau 2008 (e) Net Change Suffolk 2000* Suffolk 2008 (e) Net Change
Under 5 years 86,628 73,090 -13,538 100,304 92,304 -8,000
5 to 9 years 96,192 80,641 -15,551 109,690 98,934 -10,756
10 to 14 years 93,441 92,477 -964 103,930 106,659 2,729
15 to 19 years 82,662 101,278 18,616 88,558 112,193 23,635
20 to 24 years 68,198 91,886 23,688 75,665 96,593 20,928
25 to 34 years 162,568 121,956 -40,612 191,695 163,807 -27,888
35 to 44 years 223,070 179,566 -43,504 251,600 217,901 -33,699
45 to 54 years 194,987 227,974 32,987 197,593 246,237 48,644
55 to 59 years 69,873 98,849 28,976 75,535 96,235 20,700
60 to 64 years 56,084 81,130 25,046 57,241 83,861 26,620
65 to 74 years 105,961 100,523 -5,438 91,906 108,110 16,204
75 to 84 years 72,671 72,296 -375 55,650 64,554 8,904
85+ 22,209 29,959 7,750 20,002 24,836 4,834
Total 1,334,544 1,351,625 17,081 1,419,369 1,512,224 92,855
*Reflects data from 2000 decennial census;  (e) Estimated
Source:  U.S. Census Bureau, www.census.gov
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NET POPULATION CHANGE, NASSAU AND 
SUFFOLK COUNTIES, BY TOWN, APRIL 1, 2000 vs. JULY 1, 2008

Population Population Estimate
Geographic Area April 1, 2000* July 1, 2008 Net Change

Nassau County 1,334,544 1,351,625 17,081
Glen Cove City 26,622 26,895 273
Hempstead Town 755,924 761,101 5,177
Long Beach City 35,462 35,698 236
North Hempstead Town 222,611 226,457 3,846
Oyster Bay Town 293,925 301,474 7,549

Suffolk County 1,419,369 1,512,224 92,855
Babylon Town 211,792 219,761 7,969
Brookhaven Town 448,248 488,800 40,552
East Hampton Town 19,719 22,106 2,387
Huntington Town 195,289 201,594 6,305
Islip Town 322,612 336,292 13,680
Poospatuck Reservation 271 289 18
Riverhead Town 27,680 35,383 7,703
Shelter Island Town 2,228 2,534 306
Shinnecock Reservation 504 518 14
Smithtown Town 115,715 121,162 5,447
Southampton Town 54,712 61,290 6,578
Southold Town 20,599 22,495 1,896

Nassau-Suffolk 2,753,913 2,863,849 109,936

*Reflects data from 2000 decennial census; Source:  U.S. Census Bureau, www.census.gov
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POPULATION PROJECTIONS, NASSAU COUNTY, BY AGE (p)

Age Group 2005* 2010 2015 2020 2025 2030 2035
0 to 4 79,399 74,417 73,786 75,130 75,304 73,609 71,464
5 to 9 91,302 85,244 81,386 81,147 82,214 82,158 80,494
10 to 14 98,072 93,453 88,449 85,167 85,040 85,812 85,498
15 to 19 90,369 94,754 90,171 86,164 83,367 83,101 83,317
20 to 24 71,069 77,351 80,022 75,751 72,954 70,685 69,959
25 to 29 65,764 69,002 73,482 74,750 70,315 68,570 66,787
30 to 34 77,772 73,443 77,141 80,687 81,017 75,945 75,022
35 to 39 98,183 84,306 80,919 84,883 87,850 87,546 81,861
40 to 44 112,812 100,967 88,246 85,265 89,279 91,832 91,091
45 to 49 109,482 111,257 99,824 87,970 85,189 88,990 91,129
50 to 54 97,701 106,115 107,604 96,635 85,591 82,935 86,408
55 to 59 84,300 90,320 98,026 99,111 88,932 78,946 76,419
60 to 64 61,329 74,882 80,252 86,911 87,528 78,395 69,648
65 to 69 47,747 52,723 64,322 68,904 74,405 74,568 66,601
70 to 74 44,293 40,787 45,160 55,009 58,886 63,415 63,283
75 to 79 43,653 36,510 33,906 37,658 45,836 49,061 52,733
80 to 84 32,444 32,235 27,276 25,619 28,588 34,789 37,263
85+ 25,929 30,762 33,248 32,285 31,382 33,036 37,902
Total 1,331,620 1,328,528 1,323,220 1,319,046 1,313,677 1,303,393 1,286,879
(p) Preliminary; *Base year; Source:  Cornell University College of Human Ecology, 
Program on Applied Demographics; www.pad.human.cornell.edu

Age Group 2005* 2010 2015 2020 2025 2030 2035
0 to 4 96,534 91,916 92,516 95,387 96,860 96,089 94,736 
5 to 9 105,864 101,926 98,357 99,332 102,013 103,311 102,598 
10 to 14 111,769 107,182 104,126 101,154 102,261 104,661 105,723 
15 to 19 100,176 106,638 102,258 99,915 97,461 98,381 100,178 
20 to 24 80,564 89,859 94,626 90,521 89,046 87,165 87,599 
25 to 29 78,957 83,823 91,637 95,160 90,769 90,081 88,717 
30 to 34 93,046 88,584 94,120 101,147 103,868 98,809 98,870 
35 to 39 117,428 100,922 97,316 103,294 109,845 111,972 106,304 
40 to 44 131,864 118,973 103,671 100,496 106,518 112,547 114,201 
45 to 49 120,698 130,132 117,702 103,391 100,502 106,332 111,816 
50 to 54 99,565 117,209 125,798 113,883 100,554 97,861 103,350 
55 to 59 88,657 93,592 109,604 116,993 105,919 93,890 91,403 
60 to 64 67,925 80,472 85,277 99,245 105,293 95,238 84,696 
65 to 69 50,827 60,212 71,693 76,197 88,065 92,782 83,818 
70 to 74 43,474 44,917 53,253 63,663 67,844 77,916 81,606 
75 to 79 36,502 36,500 37,845 44,897 53,896 57,577 65,739 
80 to 84 25,449 27,658 27,609 28,755 34,174 41,247 44,226 
85+ 22,784 26,540 29,694 31,332 32,978 37,055 43,654 
Total 1,472,083 1,507,055 1,537,102 1,564,762 1,587,866 1,602,914 1,609,234 
(p) Preliminary; * Base year; Source:  Cornell University College of Human Ecology, 
Program on Applied Demographics; www.pad.human.cornell.edu
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� Housing
Nassau County's housing stock was virtually unchanged between 2000 and 2008 but Suffolk County
added more than 23,000 housing units during this period according to the U.S. Census Bureau.  
Fewer than 3,300 residential dwelling units were authorized by permit in Nassau and Suffolk Counties
during 2008.   Multifamily housing accounted for the preponderance of these building permits in 
Nassau.  However, 70% of the permits issued in Suffolk were for single-family homes.  Median home
prices declined in both counties during the past year.  June median home prices were 17% below their 
mid-2007 peak in Nassau and 21% below their peak in Suffolk.   

NUMBER OF HOUSING UNITS, 
NASSAU-SUFFOLK
APRIL 1, 2000 VS. JULY 1, 2008

Date Nassau County Suffolk County
April 1, 2000* 458,151 522,323
July 1, 2008 458,202 545,518
Net Change 51 23,195
*Reflects data from the 2000 decennial census;
Source:  U.S. Census Bureau; www.census.gov

RESIDENTIAL UNITS AUTHORIZED 
BY PERMIT, 2000-2008
Year Nassau Suffolk Total
2000 1,506 4,932 6,438
2001 989 4,680 5,669
2002 985 4,384 5,369
2003 978 3,204 4,182
2004 1,177 3,397 4,574
2005 1,435 5,183 6,618
2006 1,452 2,573 4,025
2007 822 2,126 2,948
2008 1,868 1,396 3,264
Source:  U.S. Census Bureau, Construction 
Statistics Branch; www.census.gov

DOLLAR VALUE OF RESIDENTIAL CONSTRUCTION PERMITS, 2000-2008

Average Average 
Year Nassau Suffolk Value/Unit, Nassau Value/Unit, Suffolk
2000 $270,131,101 $843,105,444 $179,370 $170,946
2001 229,464,215 751,112,534 232,016 160,494
2002 220,110,564 795,271,516 223,463 181,403
2003 195,435,159 745,088,008 199,831 232,549
2004 293,642,316 942,897,931 249,484 277,568
2005 373,879,365 1,151,330,969 260,543 222,136
2006 368,875,828 730,895,608 254,047 284,064
2007 284,404,070 639,854,356 345,990 300,966
2008 373,999,848 449,215,438 200,214 321,788

Source:  U.S. Census Bureau, Construction Statistics Branch; www.census.gov
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Month Nassau % Change* Suffolk % Change*
2008
July 458,500 -7.4 389,000 -4.0
August 477,500 -5.0 370,000 -9.7
September 446,000 -6.1 360,000 -7.2
October 425,000 -10.3 345,000 -10.4
November 410,000 -11.2 335,000 -13.5
December 410,000 -8.4 350,000 -9.1
2009
January $385,000 -12.5 $317,300 -15.1
February 400,000 -12.8 309,500 -13.9
March 405,500 -8.9 319,800 -12.4
April 380,000 -15.0 315,000 -14.9
May 396,000 -9.7 334,500 -7.1
June 415,000 -8.2 330,000 -13.8

*From a year ago; Source:  Multiple Listing Service Of Long Island; www.mlsli.com

TYPE OF DWELLING UNIT AUTHORIZED BY PERMIT, 2008

Type Nassau % Of Total Suffolk % Of Total
Single Family 822 44.0 972 69.6
Two Family 6 0.3 0 0.0
Three & Four Family 0 0.0 0 0.0
Five or More Family 1,040 55.7 424 39.4
Total 1,868 100.0 1,396 100.0

Source:  U.S. Census Bureau, Construction Statistics Branch; www.census.gov
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� Employment and 
Labor Market Trends 
Nassau and Suffolk Counties generated only 46,000
payroll jobs between 2003 and 2008, the period
spanning the most recent economic upswing.  
By comparison, 144,600 payroll jobs were created
on Long Island between 1995 and 2000.  Long 
Island was hard hit by the current recession, which
was concentrated in its consumer-related, 
construction and housing sectors.  In the twelve
months ending in June 2009, Nassau-Suffolk lost
more than 40,000 payroll jobs and further job losses
are expected.  Job losses could continue well into
2010. Moreover, many of the jobs are being lost 
in high-paying industries such as business and 
professional services.

Unemployment
Year No. Of Jobs Net Change* Rate
2000 1,221,900 28,400 3.4
2001 1,222,900 1,000 3.8
2002 1,220,100 -2,800 4.7
2003 1,227,300 7,200 4.8
2004 1,242,600 15,300 4.6
2005 1,244,600 2,000 4.2
2006 1,248,900 4,300 3.9
2007 1,265,600 16,700 3.7
2008 1,266,100 500 4.9
*From previous year; Source:  NYS Labor Department;
www.labor.state.ny.us/workforceindustrydata/index.shtm
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Net Change, % Change,
Industry Employment June 2008-09 June 2008-09
Total Non-Farm Employment 1,249,200 -40,300 -3.1
Total Private-Sector Employment 1,041,200 -40,400 -3.7
Construction 67,100 -8,800 -11.6
Manufacturing 76,900 -5,100 -6.2
Wholesale Trade 69,000 -4,200 -5.7
Retail Trade 155,600 -8,600 -5.2
Transpt, Warehousing, Utilities 36,800 -2,100 -5.4
Information 25,300 -1,800 -6.6
Financial Activities 74,000 -2,700 -3.5
Professional & Business Services 160,300 -6,500 -3.9
Educational & Health Services 217,200 4,100 1.9
Leisure & Hospitality 105,500 -3,500 -3.2
Other Services 53,500 -1,200 -2.2
Government 208,000 100 <0.5

Source:  New York State Labor Department; www.labor.state.ny.us/workforceindustrydata/index.shtm

UNEMPLOYMENT RATES*, BY TOWN AND COUNTY, JUNE 2009
Area Rate (%) Town Rate (%) Town Rate (%)
Nassau 7.4 Hempstead 7.8 Islip 8.0
Suffolk 7.5 No. Hempstead 6.9 Riverhead 6.9
Bi-County 7.5 Oyster Bay 6.9 Smithtown 6.8
New York City 9.3 Babylon 8.5 Southampton 6.9
New York State 8.6 Brookhaven 7.4
United States 9.7 Huntington 6.9
*Not seasonally adjusted.   Source:  New York State Labor Department; www.labor.state.ny.us/workforceindustrydata/index.shtm

NUMBER OF UNEMPLOYED PERSONS*, BY TOWN AND COUNTY, JUNE 2009
County Number Town Number
Nassau 52,898 Babylon 9,803
Suffolk 60,537 Brookhaven 19,666
Bi-County 113,435 Huntington 7,474
Town Islip 14,387
Hempstead 31,237 Riverhead 1,211
No. Hempstead 8,109 Smithtown 4,316
Oyster Bay 10,991 Southampton 2,170
*Not seasonally adjusted.   Source:  New York State Labor Department; www.labor.state.ny.us/workforceindustrydata/index.shtm
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� Occupat ional  Wages & Out look 
In 2008, median annual wages on Long Island varied significantly 
by occupation.  They were $107,040 for managers, $72,800 for
those with computer and mathematical skills, $71,600 for healthcare
practitioners and technicians, $31,080 for health support workers,
$20,590 for food preparation and serving workers, $23,340 for 
personal service workers and $28,430 for sales workers.  New York
State Labor Department projections suggest that there will be 
relatively strong demand for accountants, auditors, carpenters, 
child care workers, food service workers, administrative assistants,
home health aides, registered nurses and secondary school teachers
on Long Island through 2016.  

Median Projected Average
Job Title Wage Annual Openings
Accountants/Auditors $72,900 430
Bookkeeping, Accounting & Auditing Clerks 37,410 550
Carpenters 52,830 420
Cashiers 18,630 1,610
Child Care Workers 23,110 600
Food Preparation & Serving Workers, Including Fast Food 16,400 440
Customer Service Representatives 34,280 780
Executive Secretaries & Administrative Assistants 46,910 480
Food Preparation Workers 21,750 670
Home Health Aides 21,770 610
Janitors & Cleaners, Except Housekeeping Cleaners 25,850 780
Laborers & Material Movers 24,940 490
Office Clerks, General 26,820 720
Receptionists & Information Clerks 29,020 540
Registered Nurses 77,040 780
Retail Salespersons 22,900 2,140
Sales Representatives, Manufacturing 63,520 540
Secondary School Teachers, Except Special/Vocational Ed.77,440 480
Stock Clerks & Order Fillers 20,840 480
Waiters & Waitresses 21,980 1,360

Source:  New York State Labor Department, www.labor.state.ny.us/workforceindustrydata/index.shtm



Mean Median Entry Level Experienced 
Occupation Wage Wage Wage Worker Wage

Total, All Occupations $48,450 $37,670 $21,210 $62,070
Management Occupations 121,290 107,040 65,730 149,060
General & Operations Managers 128,690 112,320 66,590 159,750
Sales Managers 152,640 148,820 80,100 >166,400
Computer & Information Systems Managers 129,250 123,280 86,710 150,520
Financial Managers 121,850 109,410 70,040 147,760
Construction Managers 139,860 131,140 76,650 >166,400
Food Service Managers 61,910 56,130 38,910 73,420
Social & Community Service Managers 78,620 74,990 54,880 90,490

Business & Financial Operations Occupations 72,880 65,270 42,030 88,310
Claims Adjusters, Examiners & Investigators 62,180 61,620 41,540 72,500
Cost Estimators 71,410 69,650 45,330 84,440
Accountants & Auditors 82,370 72,900 51,210 97,950
Loan Officers 70,510 66,110 36,290 87,620

Computer & Mathematical Occupations 77,230 72,800 46,220 92,730
Computer Programmers 78,380 73,900 53,030 91,050
Computer Support Specialists 49,230 46,570 32,720 57,490
Network & Computer Systems Administrators 80,100 77,360 55,250 92,530
Computer Software Engineers, Applications 95,250 90,960 59,560 113,090

Architecture & Engineering Occupations 74,390 70,210 45,750 88,710
Biomedical Engineers 96,010 95,900 73,410 107,300
Electrical Engineers 94,700 94,660 63,730 110,190
Industrial Engineers 81,890 77,920 53,550 96,070
Electrical/Electronic Engineering Technicians 56,730 57,360 39,270 65,460

Life, Physical & Social Science Occupations 72,200 62,880 39,600 88,510
Market Research Analysts 73,930 65,590 43,130 89,330
Clinical, Counseling & School Psychologists 88,130 85,200 59,670 102,360

Community & Social Service Occupations 45,160 38,730 24,540 55,460
Educational, Vocational & School Counselors 73,540 71,690 45,060 87,780
Child, Family & School Social Workers 59,130 51,590 39,930 68,730
Social & Human Service Assistants 28,240 26,310 20,580 32,070

Legal Occupations 90,260 74,250 42,900 113,940
Lawyers 123,390 109,200 75,130 147,530
Paralegals & Legal Assistants 55,170 54,600 41,170 62,170

Education, Training & Library Occupations 58,450 52,630 25,750 74,810
Secondary School Teachers, Ex. Spec. & Voc. Ed. 80,970 77,440 52,130 95,390
Elementary School Teachers, Except Special Ed. 80,990 79,510 53,550 94,710
Middle School Teachers, Except Spec. & Voc. Ed 80,730 78,940 55,310 93,440
Nursing Instructors, Post Secondary 68,440 61,420 45,650 79,840

Healthcare Practitioners & Technicians 81,880 71,600 44,700 100,480
Pharmacists 106,080 102,840 78,620 119,800
Registered Nurses 75,860 77,040 56,990 85,300
Physical Therapists 74,870 72,530 57,220 83,700
Radiologic Technologists & Technicians 67,680 68,010 56,840 73,100

Source:  New York State Labor Department, 
www.labor.state.ny.us/workforceindustrydata/index.shtm

L I A  A N N U A L  B U S I N E S S  FA C T  B O O K  `09-10

18



Mean Median Entry Level Experienced 
Occupation Wage Wage Wage Worker Wage

Healthcare Support Occupations $30,710 $31,080 $20,830 $35,650
Home Health Aides 22,900 21,770 18,260 25,210
Nursing Aides, Orderlies & Attendants 34,400 35,050 28,820 37,190
Dental Assistants 35,950 35,890 28,770 39,550
Medical Assistants 31,480 30,710 24,670 35,030

Protective Service Occupations 53,120 44,150 23,580 67,890
Police & Sheriff's Patrol Officers 77,050 80,080 53,810 88,670
Security Guards 30,640 28,660 20,170 35,870

Food Preparation & Serving Occupations 23,540 20,590 16,480 27,070
First Line Supervisors, Food Preparation 33,060 29,810 20,670 39,260
Food Preparation Workers 23,400 21,750 17,460 26,360
Cooks, Restaurant 28,840 27,610 20,700 32,910

Building & Grounds, Cleaning & Maintenance 30,640 26,860 18,620 36,650
Janitors & Cleaners, except Housekeeping 29,440 25,850 18,110 35,100
Maids & Housekeeping Cleaners 28,130 27,960 19,260 32,560
Landscaping & Groundskeeping Workers 27,740 24,450 18,050 32,590

Personal Care & Service Occupations 27,030 23,340 17,680 31,710
Hairdressers, Hairstylists & Cosmetologists 25,200 22,830 16,570 29,510
Child Care Workers 23,460 23,110 17,900 26,230
Personal & Home Care Aides 21,470 21,000 18,390 23,020
Recreation Workers 26,310 23,790 17,760 30,590

Sales & Related Occupations 42,310 28,430 17,580 54,680
First Line Supervisors, Retail Workers 49,870 43,220 29,510 60,040
Cashiers 20,380 18,630 16,450 22,350
Retail Salespersons 28,760 22,900 17,180 34,550
Securities & Commodities Sales Agents 95,800 67,170 38,440 124,470
Sales Representatives, Non-Technical 73,940 63,520 34,140 93,830

Office & Administrative Support Occupations 35,700 33,980 22,180 42,460
First Line Supervisors, Office Workers 55,280 53,260 39,740 63,040
Bookkeeping & Accounting Clerks 38,080 37,410 26,490 43,880
Billing & Posting Clerks 36,120 35,520 27,000 40,680
Tellers 25,860 24,540 20,910 28,330
Customer Service Representatives 35,660 34,280 24,010 41,480
Receptionists & Information Clerks 29,550 29,020 21,190 33,740
Stock Clerks & Order Fillers 24,120 20,840 17,290 27,540
Secretaries, Ex. Legal, Medical, Executive 32,800 32,140 22,870 37,760

Construction & Extraction Occupations 56,080 52,660 30,610 68,820
Carpenters 55,650 52,830 34,210 66,360
Electricians 64,240 61,940 40,110 76,300

Installation, Maintenance & Repair Occupations 47,900 45,120 27,880 57,920
Maintenance & Repair Workers, General 40,860 39,110 26,400 48,090
Auto Service Technicians & Mechanics 43,880 41,210 25,360 53,150

Production Occupations 33,400 29,130 18,630 40,780
First Line Supervisors, Production Workers 61,610 59,680 41,830 71,490
Electrical/Electronic Equipment Assemblers 31,170 29,760 20,520 36,490
Team Assemblers 23,890 20,090 16,030 27,830

Transportation & Material Moving Occupations 35,800 31,840 19,830 43,790
Bus Drivers, School 34,480 33,970 27,470 37,990
Truck Drivers, Heavy & Tractor-Trailer 48,770 47,050 32,770 56,770

Source:  New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm dex.shtm
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Here, we’ve got a   
              head for business.

And a heart for Long Island.      New   York’s   largest   business   organization,   the   Long   Island   Association 

puts the strength of over 5,000 members – from business, education, government and non­pro�t sectors –    

to work building your business, growing our economy… and creating a better community for us all. 

Become part of LIA.  Call us at 631.493.3039 or email us at info@longislandassocation.org to �nd out how.

Ad concept developed by Austin & Williams.  P: 631.231.6600   E: info@austin­williams.com   W: austin­williams.com

WHERE   BUSINESS BELONGS.
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County/ Total Vacant % Net YTD Asking Rent
Town Sq. Ft. Sq. Ft. Vacant Absorption Class A

Nassau County 27,863,879 2,203,546 7.9 42,454 $32.82
Hempstead 11,850,934 945,273 8.0 -111,615 31.91
North Hempstead 8,676,062 503,328 5.8 97,359 33.75
Oyster Bay 7,336,883 754,945 10.3 56,710 33.56

Suffolk County 17,870,884 2,033,576 11.4 -253,339 $26.85
Babylon 538,500 19,270 3.6 6,359 N.A.
Brookhaven 1,580,922 302,605 19.1 -11,784 20.64
Huntington 9,227,924 930,139 10.1 -126,496 28.66
Islip 4,858,949 652,668 13.4 -121,751 26.19
Riverhead 675,566 77,152 11.4 8,616 N.A.
Smithtown 989,023 51,742 5.2 -8,283 26.08

Nassau-Suffolk Total 45,734,763 4,237,122 9.3 -210,885
YTD ± Year to date; N.A. ± Not Available; Source:  Grubb & Ellis Company, Office Market Trends, 
Long Island, NY, Second Quarter 2009; www.grubb-ellis.com

THE LONG ISLAND INDUSTRIAL MARKET, SECOND QUARTER 2009
Net Asking Asking

County/ Total Vacant % Absorption Rent Rent
Town Sq. Ft. Sq. Ft. Vacant YTD WH/Dist R&D/Flex

Nassau County 55,180,312 2,778,759 5.0 -246,665 $10.16 $14.22
Hempstead 17,997,686 797,705 4.4 -8,214 10.35 22.46
North Hempstead 15,247,258 387,451 2.5 -59,764 10.30 11.97
Oyster Bay 21,935,368 1,593,603 7.3 -178,687 9.96 12.18

Suffolk County 91,412,106 4,212,814 4.6 -384,900 $6.97 $10.82
Babylon 30,493,770 1,451,513 4.8 -170,048 7.97 9.15
Brookhaven 12,086,394 428,127 3.5 -140,832 6.43 7.52
Huntington 9,711,856 490,879 5.1 -164,125 7.30 13.82
Islip 20,194,056 908,855 4.5 24,300 6.80 8.45
Riverhead 2,845,914 322,515 11.3 22,260 6.51 8.00
Smithtown 16,080,116 610,915 3.8 43,545 6.57 10.25

Nassau-Suffolk Total 146,592,418 6,991,573 4.8 -631,565
YTD ± Year to date; N.A. ± Not Available; Source:  Grubb & Ellis Company, Industrial Market Trends, 
Long Island, NY, Second Quarter 2009; www.grubb-ellis.com

� Commercial  and Industr ia l  Real  Estate  
Long Island's commercial real estate market has experienced rising vacancies and declining asking
rents during the past year.  Second quarter 2009 asking rents for Class A office space averaged
$32.82 per square foot in Nassau County as compared with $35.41 a year earlier.  Class A asking
rents in Suffolk County averaged $26.85 per square foot, down from $28.63 a year earlier.  
Long Island's industrial space market is also under pressure.  In Nassau, asking rents for R&D 
and Flex space declined from $16.81 to $14.22 per square foot between the second quarter of
2008 and the second quarter of 2009.  Asking rents in Suffolk for this type of industrial space 
averaged $11.48 per square foot, down from $10.82 per square foot a year earlier.
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� F inancial  and Business Services
Although the financial services industry accounts for only 6% of Long Island payroll
jobs, this relatively high-paying industry experienced significant job losses as a result
of the recent turmoil in financial markets.  Mortgage brokers, credit card and related
businesses experienced the steepest job losses.

Jobs, Net Change, Annual 
Industry 2008* 2007-08* Wage*

Commercial Banking 6,228 655 $52,812
Savings Institutions 3,532 -220 43,677
Credit Unions 1,634 50 45,101
Credit Card Issuing Establishments 1,878 -934 62,472
Real Estate Credit Establishments 2,309 -642 78,038
Mortgage/Nonmortgage Loan Brokers 1,674 -636 66,722
Financial Transactions Processing 3,088 154 74,322
Securities Brokerage 3,552 -151 136,258
Life Insurance Carriers 2,527 34 85,730
Health & Medical Insurance Carriers 1,316 -114 73,560
Property & Casualty Insurance Carriers 8,205 -364 60,620
Insurance Agencies & Brokerages 9,905 -126 77,938
*Based on fourth quarter 2008 insured employment.  Source: New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm

County/ Lease Price/ Sale Price/
Community Sq. Ft. Gross Community Sq. Ft. 

Freeport $9.75 Freeport $150.00
Glen Cove 12.00 Bohemia 76.47
Greenvale 11.75 Brentwood 139.83
Commack 7.50 Commack 138.67
Hauppauge 8.25 Deer Park 98.55
Islandia 8.50 Hauppauge 109.69

Source:  Greiner-Maltz Company, Inc; www.greinermaltz.com



L I A  A N N U A L  B U S I N E S S  FA C T  B O O K  `09-10

23

� Technology-Intensive Industr ies   
Technology-intensive industries appear to offer some of the best future growth 
opportunities on Long Island.  This industry category includes semiconductor and
communications equipment manufacturing, pharmaceuticals manufacturing, 
engineering, research and development services, and computer systems design 
services.  These industries generally gained jobs during 2008 despite the recession.

� The Not-For-Prof i t  Sector  
The not-for-profit sector gained jobs during the past year.  Job gains were 
concentrated in local hospitals, nursing care facilities, labor unions and family 
service providers.  The demand for hospital and nursing home care is growing in
tandem with Long Island's aging population.  The social and economic stresses
caused by the current recession have also generated increased demand for the 
social and vocational services provided by the not-for-profit sector.

Jobs, Net Change, Annual 
Industry 2008* 2007-08* Wage*
Family Planning Centers 224 3 $50,234
Outpatient Mental Health Facilities 1,857 -110 37,419
General Medical & Surgical Hospitals 52,682 1,513 63,673
Psychiatric & Substance Abuse Hospitals 2,965 53 55,496
Nursing Care Facilities 20,237 440 43,500
Residential Mental Retardation Facilities 8,069 317 34,332
Residential Mental Health Facilities 1,425 22 28,416
*Based on fourth quarter insured employment; Source: New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm

JOBS & WAGES IN SELECTED FINANCIAL AND RELATED INDUSTRIES
Jobs, Net Change, Annual 

Industry 2008* 2007-08* Wage*

Radio & TV Communications Equipment Mfg. 1,604 228 $69,707
Other Communications Equipment Mfg. 1,074 25 79,863
Semiconductors & Related Devices Mfg. 2,348 102 89,238
Search, Detection, Navigation Equipment Mfg. 2,849 -18 101,599
Aircraft Manufacturing 1,720 -86 108,249
Engineering Services 4,231 147 91,541
R&D, Engineering & Life Sciences** 8,004 315 61,488
Pharmaceutical Preparations Mfg. 7,401 190 51,240
Custom Computer Programming Services 3,261 7 94,906
Computer Systems Design Services 3,529 137 94,712
Testing Laboratories 1,469 9 62,921
*Based on fourth quarter insured employment.  **Except biotechnology
Source:  New York State Labor Department; www.labor.state.ny.us/workforceindustrydata/index.shtm
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Jobs, Net Change, Annual 
Industry 2008* 2007-08* Wage*

Museums 693 81 $28,253
Religious Organizations 7,646 24 22,511
Voluntary Health Organizations 894 9 59,016
Other Grant-Making & Giving Services 475 26 40,412
Environmental/Conservation Organizations 739 96 34,508
Other Social Advocacy Organizations 504 15 33,884
Civic & Social Organizations 2,628 18 16,883
Professional Organizations 640 -7 64,025
Labor Unions & Organizations 1,546 459 36,875
*Based on fourth quarter insured employment; Source:  
New York State Labor Department; www.labor.state.ny.us/workforceindustrydata/index.shtm

JOBS & WAGES, SELECTED NON-PROFIT SOCIAL SERVICE PROVIDERS
Jobs, Net Change, Annual 

Industry 2008* 2007-08* Wage*

Homes for the Elderly 3,190 -145 $28,325
Other Residential Care Facilities 917 39 36,153
Child & Youth Services 1,994 48 22,650
Services for the Elderly & Disabled 10,368 -99 27,546
Other Individual & Family Services 3,309 145 31,822
Community Food Services 178 2 24,269
Temporary Shelters 417 8 32,195
Other Community Housing Services 231 33 34,777
Emergency & Other Relief Services 181 -17 44,820
Vocational Rehabilitation Services 1,343 51 36,395
*Based on fourth quarter insured employment; Source: 
New York State Labor Department; www.labor.state.ny.us/workforceindustrydata/index.shtm
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Jobs, Net Change, Annual 
Industry 2008* 2007-08* Wage*

Office of Physicians 30,982 621 $83,981
Offices of Dentists 10,305 -9 46,298
Offices of Chiropractors 1,421 -20 23,782
Physical, Occupational, Speech Therapists 4,451 468 37,137
Medical Laboratories 2,590 160 61,361
Home Health Care Services 12,398 1,263 30,876
Ambulance Services 1,238 71 30,366
Pharmacies & Drug Stores 9,515 -177 30,580
Medical & Dental Equipment Wholesalers 2,516 -153 77,759
Drug Wholesalers 3,796 -220 58,495
*Based on fourth quarter insured employment; Source:  New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm

� For-Prof i t  Heal th and Educat ional  Services
For-profit health care providers, especially physicians, therapists, and home health
care providers, generated a significant number of new jobs last year.  These gains
were offset by job losses among pharmacies and wholesalers of health-related
products.  Private-sector educational institutions also added jobs.

Jobs, Net Change, Annual 
Industry 2008* 2007-08* Wage*

Elementary & Secondary Schools 108,482 2,051 $58,764
Junior Colleges 6,481 414 41,936
Colleges, Universities, Professional Schools 24,649 359 40,068
Fine Arts Schools 1,248 -18 19,154
Sports & Recreation Instruction 1,623 133 17,622
Exam Preparation & Tutoring 1,348 -6 21,116
Child Day Care Services 9,775 -57 20,893
School Bus Transportation 10,679 137 29,726
*Based on fourth quarter insured employment. Source:  New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm

25
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� Higher Educat ion  
Long Island's colleges and universities account for a significant proportion of its economic output.
Their direct operating expenditures of more than $4.27 billion during the 2008-09 academic year
caused Long Island's output of goods and services to expand by an estimated $9.3 billion and its
earnings to rise by more than $3.1 billion.  This spending also resulted in the creation of more
than 95,000 jobs across a broad array of Long Island industries.  When ongoing and projected
capital expenditures by these institutions are included, their contribution to Long Island output 
is almost $14 billion.  

Institution Enrollment* % Male % Female
Adelphi 8,177 26 75
Briarcliffe 1,728 52 48
Dowling 6,515 40 60
Farmingdale State 9,042 53 47
Five Towns 1,362 63 37
Hofstra 12,333 44 56
Long Island University 20,835 33 67
Molloy 4,506 26 74
Nassau Community College 21,631 48 52
New York Institute of Technology 15,500 57 43
Polytechnic 4,487 77 23
St. Joseph's 5,505 24 76
SUNY Old Westbury 4,537 40 60
SUNY Stony Brook 26,263 47 53
Suffolk Community College 22,839 44 56
Touro 767 52 48
Webb Institute 88 82 18
*Unduplicated head count; when a university has several campuses, 
enrollment for all campuses is included;  Source: LIRACHE; www.lirache.org

ECONOMIC IMPACT OF HIGHER EDUCATION SPENDING, 2008-09 ACADEMIC YEAR
Direct Gross Output Earnings Job

Indicator Spending Increase Increase Gain
Operating Expenditures $4,274,390,165 $9,313,041,292 $3,142,104,210 95,368
Projected Capital Spending, 2008-2013 2,292,381,864 4,649,638,135 1,451,077,720 34,889
Total Economic Impact 6,566,772,029 13,962,679,427 4,593,181,930 130,257
Source:  RIMS II Input-Output analysis based on LIRACHE data on direct spending; www.lirache.org
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� The Leisure,  Sports and Hospi tal i ty Industr ies
This industry group includes hotels, motels, spectator sports venues, eating and drinking
places, caterers, gift shops and tourism-related transportation businesses.  Some of these
businesses, notably marinas, gift stores, caterers and limited service restaurants, 
experienced substantial recession-related job losses during the past year. 

Net Change, 
Industry Jobs, 2008* 2007-08* Annual Wage*
Gift, Novelty & Souvenir Stores 1,676 -270 $15,668
Travel Agencies 1,000 -85 39,798
Limousine Services 1,450 -145 22,645
Scheduled Passenger Air Transportation 692 -22 49,021
Air Traffic Control & Related 1,000 52 147,754
Spectator Sports 2,516 162 23,343
Museums 693 81 28,253
Golf Courses & Country Clubs 4,032 6 38,887
Marinas 1,022 -683 42,803
Fitness & Recreation Sports Centers 5,992 -42 22,185
Other Amusement & Recreation Services 1,328 1 20,356
Hotels & Motels 4,637 -104 28,029
Full Service Restaurants 35,225 20 20,907
Limited Service Restaurants 18,233 -537 15,808
Snack & Nonalcoholic Beverage Bars 6,321 180 16,016
Food Service Contractors 4,914 7 22,533
Caterers 4,297 -327 21,346
*Based on fourth quarter insured employment; Source:  New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm
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� The Consumer Sector 
Nassau and Suffolk Counties are an affluent consumer market.  In 2007, Nassau's per capita personal 
income was 63% above that of United States; Suffolk's was 23% higher.  Nevertheless, personal income
growth has been slowing.  Slower income growth, falling home prices and rising unemployment led to a
reduction in consumer spending.  As a result, certain retail sectors have shed workers.  Car dealers, auto
parts stores, home centers, building materials dealers, department and clothing stores and office supply
stores were especially hard hit.  However, electronic, computer and software stores, supermarkets and 
groceries, cosmetic and beauty supply stores and sporting goods stores continued to generate jobs. 
Falling consumer expenditures caused declines in sales tax revenues accruing to Nassau and 
Suffolk County governments. 

PER CAPITA AND TOTAL PERSONAL INCOME, NASSAU AND SUFFOLK COUNTIES
Per Capita Income ($) 2005 2006 2007 % Of U.S. , 2007
New York State $41,016 $44,027 $46,364 120
Nassau County 57,671 62,278 62,918 163
Suffolk County 43,625 46,830 47,624 123

Total Personal Income ($ Millions) 2005 2006 2007 % Change, 2006-07
New York State $790,073,853 $848,936,717 $900,818,677 6.1
Nassau 76,199,855 81,755,540 85,217,146 4.2
Suffolk 63,751,240 68,220,512 71,994,006 5.5
Nassau-Suffolk 139,951,095 149,976,052 157,211,152 4.8

Source:  U.S. Bureau of Economic Analysis; www.bea.gov

% Distribution % Change, % Distribution % Change,
Source Nassau 2006-07 Suffolk 2006-07
Net Earnings 67.0 5.2 70.0 5.2
Dividends, Interest, Rent 22.5 8.1 17.2 6.6
Transfer Payments 10.5 4.2 12.8 4.5
Total 100.0 100.0

Source:  U.S. Bureau of Economic Analysis; ; www.bea.gov

EARNINGS GENERATED IN NASSAU-SUFFOLK, 2007*  
County Amount  ($000) % Change, 2006-07
Nassau $46,579,308 4.9
Suffolk 42,400,921 4.8
Total 88,980,229 4.9

*Refers to earnings generated by those employed in Nassau-Suffolk, 
regardless of where they live.
Source:  U.S. Bureau of Economic Analysis;  www.bea.gov
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JOBS & WAGES IN SELECTED LONG ISLAND RETAIL INDUSTRIES 

Jobs Net Change, Annual
Industry 2008 2007-08* Wage
New Car Dealers 9,899 -1,099 $62,399
Auto Parts & Accessories Stores 2,178 -119 31,591
Furniture Stores 3,202 66 38,609
Other Home Furnishings Stores 2,991 37 24,624
Radio, TV & Electronics Stores 4,719 325 33,734
Computer & Software Stores 1,345 199 60,082
Home Centers 6,455 -348 28,604
Building Materials Dealers 3,212 -376 59,983
Supermarkets & Groceries 26,787 485 26,777
Convenience Stores 2,561 98 22,375
Specialty Food Stores 1,853 -334 24,411
Cosmetics & Beauty Supply Stores 1,510 176 23,084
Optical Goods Stores 1,284 9 38,947
Men's Clothing Stores 2,389 36 22,829
Women's Clothing Stores 5,295 -85 19,067
Children's & Infant's Clothing 2,346 -268 16,654
Family Clothing Stores 7,558 -257 18,981
Shoe Stores 2,436 -76 18,142
Sporting Goods Stores 2,918 134 24,766
Hobby, Toy, Game Stores 2,690 46 13,971
Book Stores 1,238 47 16,721
Department Stores, Ex. Discount 9,668 -397 19,593
Discount Department Stores 10,009 -369 19,715
Warehouse Clubs & Supercenters 3,444 7 30,926
Office Supply & Stationary Stores 1,492 -146 27,432
Pet & Pet Supply Stores 1,290 64 18,234
Mail-Order Houses 1,710 -69 73,963
*Based on second quarter insured employment; Source:  New York State Labor Department; 
www.labor.state.ny.us/workforceindustrydata/index.shtm

NASSAU-SUFFOLK SALES TAX REVENUES ($ MILLIONS) 
% Change % Change 

Year Nassau Suffolk Total Nassau* Suffolk*
2005 954.3 1,119.8 2,074.1 2.1 4.1
2006 997.9 1,137.4 2,135.3 4.6 1.6
2007 1,007.8 1,174.7 2,182.5 1.0 3.3
2008 1,005.9 1,166.7 2,172.6 -0.2 -0.7
1Q 2009 227.9 259.0 486.9 -9.5 -9.3
2Q 2009 231.4 264.5 495.9 -9.5 -10.4
*From previous year; Source:  New York State Department of Taxation
& Finance; www.tax.state.ny.us
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� Energy   
The recession has led to lower energy consumption on Long Island.  There were small declines in the consumption of
both natural gas and electricity during 2008.  LIPA is projecting that the demand for electrical energy will begin to
grow more slowly in the next decade due primarily to a leveling off in consumption by commercial customers.

Natural % Electricity % 
Year Gas* Change (000)** Change
2000 80,627,521 10.5 19,149,875 1.5
2001 74,967,331 -7.0 19,610,662 2.4
2002 78,298,345 4.4 20,238,273 3.2
2003 88,015,391 12.4 20,478,552 1.2
2004 88,054,813 0.1 20,992,607 2.5
2005 90,120,413 2.3 21,779,217 3.7
2006 79,936,911 -11.3 21,077,467 -3.2
2007 90,787,126 13.6 21,609,275 2.5
2008 89,023,552 -2.0 21,389,895 -1.0
*Actual send out of natural gas in dekatherms; **Actual send out of electricity 
in thousands of kilowatt-hours.  Source: KeySpan Energy; LIPA; www.lipower.org;
www.keyspanenergy.com

PROJECTED ANNUAL LIPA SYSTEM REQUIREMENTS THROUGH 2013 (000)*

Residential Commercial All Other System Energy  Percent
Year Customers Customers Requirements Requirements Change
2009 9,676,402 9,971,362 1,978,541 21,626,305 1.1
2010 9,730,110 9,862,929 1,980,630 21,573,669 -0.2
2011 9,760,207 9,877,407 1,992,118 21,629,732 0.3
2012 9,826,720 9,930,686 2,021,065 21,778,471 0.7
2013 9,828,428 9,920,579 2,043,388 21,792,395 0.1
*Projected send out of electricity in thousands of kilowatt-hours
Source: LIPA; www.lipower.org
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� Transportat ion 
Passenger car registrations in Nassau-Suffolk leveled off in 2008, reflecting
both the current recession and the impact of slower population growth on
Long Island.  At the same time, Long Island residents increased their use of
public transportation.  More than 33 million riders utilized MTA-Long Island
Bus and more than 88 million passengers rode the Long Island Rail Road in
2008. The mid-2008 spike in gasoline prices was a likely cause.

Passenger Passenger All Vehicles,  All Vehicles,   
Year Cars, Nassau Cars, Suffolk Nassau* Suffolk*

2000 914,496 1,001,273 985,924 1,160,032
2001 919,400 1,027,031 989,230 1,180,170
2002 909,745 1,028,881 977,525 1,177,609
2003 900,090 1,028,731 965,817 1,173,042
2004 899,643 1,038,852 966,520 1,187,839
2005 896,185 1,043,837 963,360 1,196,035
2006 895,657 1,049,158 963,581 1,203,308
2007 899,428 1,058,498 967,633 1,211,842
2008 899,843 1,061,407 968,902 1,212,578
*Includes passenger cars, rental cars, taxis, trucks, buses, motorcycles & mopeds.  
Excludes vehicles exempt from state tax.  Source:  New York State Department 
of Motor Vehicles; www.nydmv.state.ny.us

MTA-Long MTA- Long Island  
Year Island Bus* Rail Road** Total
2004 30.6 79.3 109.9
2005 31.1 80.1 111.2
2006 32.6 82.0 114.6
2007 32.5 86.1 118.6
2008 33.1 88.5 121.6
*Reflects total number of passengers whether or not they pay a fare;
Includes passengers that use free transfers; **Includes only fare-paying

Passengers; Source: Metropolitan Transportation Authority; www.mta.info
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Budget Category Nassau County Suffolk County
Tax Levy $5,409,036,290 $4,653,655,960
Debt Outstanding 6,372,380,533 5,036,542,070
Taxes 6,571,498,321 5,899,155,752
Real Property Tax 5,382,605,816 4,626,400,259
Sales Tax 1,137,233,270 1,183,768,518
Other Taxes 51,659,235 88,986,975

Other Local Revenue 1,229,771,930 1,104,371,299
Taxes & Local Revenue 7,801,270,251 7,003,527,052
State Aid 1,169,599,661 1,992,644,852
Federal Aid 310,540,509 399,578,731
Total Revenue 9,281,410,421 9,395,750,635

Current Operations 8,191,672,237 8,317,290,061
Personal Services 3,909,985,777 3,886,757,462
Employee Benefits 1,474,892,106 1,648,279,778
Contractual 2,806,794,354 2,782,252,821

Equipment & Capital Outlay 675,798,082 905,687,223
Debt Service 702,330,444 635,958,702
Principal 419,960,482 395,345,284
Interest 282,369,962 240,613,418

Total Expenditures 9,569,800,763 9,858,935,985
*Snapshot date is 12/31/2008; Includes revenues and expenditures 
for counties, cities, towns, villages school districts and fire districts.   
Source:  New York State Comptroller; www.osc.state.ny.us/localgov

Budget Category Nassau County Suffolk County
Tax Levy $ 929,792,776 $595,274,081 
Debt Outstanding 3,426,994,935 1,103,196,971 
Taxes 2,024,762,147 1,742,321,780 
Real Property Tax 915,912,000 556,874,955 
Sales Tax 1,072,780,147 1,177,508,371 
Other Taxes 36,070,000 7,938,454 

Other Local Revenue 440,254,000 334,592,864 
Taxes & Local Revenue 2,465,016,147 2,076,914,644 
State Aid 245,637,000 302,141,596 
Federal Aid 171,826,000 216,447,447 
Total Revenue 2,882,479,147 2,595,503,687 

Current Operations 2,534,223,147 2,438,512,533 
Personal Services 887,844,000 891,348,515 
Employee Benefits 384,765,000 468,939,722 
Contractual 1,261,614,147 1,078,224,296 

Equipment & Capital Outlay 153,685,000 249,034,819 
Debt Service 359,041,000 166,129,166 
Principal 209,607,000 115,526,721 
Interest 149,434,000 50,602,445 

Total Expenditures 3,046,949,147 2,853,676,518 

*Snapshot date is 12/31/2008; Source:  New York State Comptroller;
www.osc.state.ny.us/localgov

� Local  Government 
Finances

Expenditures by local governments in
Nassau-Suffolk totaled more than $19.4
billion in fiscal year 2007.  When the
secondary or ripple effect of this 
spending is included, units of local 
government accounted for almost 
$36.6 billion of Long Island's $137.6
billion economy, a 27% share.  Local
school districts accounted for almost
50% of direct local government 
spending, county governments for 30%
of the total and town governments for
13% of the total.  School districts and
town governments depended primarily
on property taxes for their tax revenues.
By contrast, 60% of county government
revenues comes from the sales tax.  



Budget Category Nassau County Suffolk County
Tax Levy $3,413,409,705 $3,103,859,296
Debt Outstanding 1,302,035,257 2,565,001,298
Taxes 3,442,877,705 3,133,795,279
Real Property Tax 3,438,744,097 3,133,795,279
Sales Tax 4,133,608 0
Other Taxes 0 0

Other Local Revenue 209,154,057 263,378,865
Taxes & Local Revenue 3,652,031,762 3,397,174,144
State Aid 780,289,830 1,519,114,395
Federal Aid 100,414,440 135,633,800
Total Revenue 4,532,736,032 5,051,922,339

Current Operations 4,179,765,623 4,620,700,746
Personal Services 2,450,794,774 2,564,465,341
Employee Benefits 814,553,217 941,345,092
Contractual 914,417,632 1,114,890,313

Equipment & Capital Outlay 211,845,286 239,406,576
Debt Service 144,301,386 294,025,277
Principal 78,215,299 156,758,692
Interest 66,086,087 137,266,585

Total Expenditures 4,535,912,195 5,154,132,599

*Snapshot date is 12/31/2008; Source:  New York State Comptroller; 
www.osc.state.ny.us/localgov 33

Budget Category Nassau County Suffolk County
Tax Levy $560,258,033 $684,318,363
Debt Outstanding 1,000,326,393 1,194,395,414
Taxes 561,159,685 744,305,843
Real Property Tax 506,401,020 662,188,221
Sales Tax 45,053,155 2,506,345
Other Taxes 9,705,510 79,611,277

Other Local Revenue 287,401,645 438,582,283
Taxes & Local Revenue 848,561,330 1,182,888,126
State Aid 90,717,113 153,229,166
Federal Aid 20,878,066 45,913,624
Total Revenue 960,156,509 1,382,030,916

Current Operations 777,440,830 994,086,425
Personal Services 299,434,968 338,026,263
Employee Benefits 135,772,038 171,983,469
Contractual 342,233,824 484,076,693

Equipment & Capital Outlay 154,577,269 331,024,569
Debt Service 129,577,109 152,311,894
Principal 89,306,473 106,266,958
Interest 40,270,636 46,044,936

Total Expenditures 1,061,595,208 1,477,422,888

*Snapshot date is 12/31/2008; Source:  New York State Comptroller; www.osc.state.ny.us/lo-
calgov
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� Long Is land's Economic Out look

Long Island is being buffeted by the most
severe national recession since World War II.
Although the nation's economy is no longer in
free fall, the outlook for economic recovery is
uncertain. A sustained recovery requires a surge
in consumer spending, business investment and
home buying.  Consumers are unlikely to return
to the shopping malls as long as unemployment
is rising, incomes and home prices are falling
and consumer debt remains high.  Consumer
spending accounts for approximately 70% of
economic activity in this country and it is 
unlikely that renewed business spending and
hiring, if it occurs, can compensate for the hole
in the economy created by the consumer 
pullback.  Therefore, any economic recovery is
likely to be muted and prolonged, with 
unemployment continuing to rise in the initial
stages of the recovery.  The nation's 
unemployment rate could reach 10% by the
end of 2009 and top out at almost 11% in
2010.  These official unemployment rates 
understate the degree of financial stress within
the workforce.  If discouraged workers who
stopped looking for work and those working
part-time involuntarily were included in the 
unemployment figures, the July 2009 

unemployment rate would have been 16.3%
instead of 9.4%.  

The current recession has been especially
damaging to the Long Island economy 
because it was concentrated in the consumer,
construction and housing sectors, which 
account for the preponderance of economic 
activity on Long Island.  Long Island lost more
than 40,000 payroll jobs in the twelve months
ending in June 2009 and further job losses are
expected.  Moreover, job losses have been
broadly based with all industries except health
care showing declines.  Many of the jobs being
lost are concentrated in some of Long Island's
highest-paying industries, such as business and
professional services. This means that the mix of
jobs coming out of the recession will be skewed
more heavily toward lower-paying occupations.
Long Island also has a significant home 
foreclosure problem.  Not only have many 
subprime borrowers defaulted on their home
loans, but some prime borrowers are also 
defaulting when they lose their jobs.   
When foreclosed properties return to market,
they exert downward pressure on home 
prices.  Falling home prices could keep 
potential buyers on the sidelines, prolonging 

the housing downturn.
The Long Island economy that emerges

from the current recession will be structurally
different from the Long Island economy of the
last several decades.  Many of the jobs lost 
in this recession will not be coming back, 
particularly consumer-related jobs.  It will take
time for new industries to fill this gap and for
workers to develop the skills needed by the
new industries.  Emerging technologies are
likely to play a role in generating new jobs 
as will the rebuilding of Long Island's 
infrastructure and aging downtowns.  
Developing a more diverse housing mix as 
part of mixed-use communities could also 
help to jumpstart the economy.  Increased 
exports to fast-growing Asian and Latin 
American economies are also a possibility.  
The challenge will be to develop an economy
that creates significant numbers of well-paying
jobs without depending on excessive 
household or government borrowing.  

Dr. Pearl M. Kamer
LIA Chief Economist
September 2009
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Long Island Association

CA Together Ñ

Our mission is to share our resources, technology

and expertise worldwide to help others reach their

fullest potential and achieve more.

ca is proud to support the

Copyright © 2009 CA. All rights reserved.
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Farmingdale graduates are shaping    
Long Island’s future .   They work for you .

Long Island companies depend on Farmingdale State College  as a 

resource for educated, talented and inspired employees. Our academic   

programs are tailored to Long Island’s industry needs.   We build the 

workforce that builds your business.

And our graduates know that we provide the skills Long Island   

companies are looking for – a key reason why our enrollment has   

increased 28% since 2000.   These students live here and they love   

their local communities.   And they strengthen Long Island’s economy.

At Farmingdale ,    
Long Island is our business .
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